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Document conventions
Style Description Example

 Danger
A danger notice indicates a situation
that will cause major system changes,
faults, physical injuries, and other
adverse results.

 Danger:

Resetting will result in the loss of
user configuration data.

 Warning
A warning notice indicates a situation
that may cause major system changes,
faults, physical injuries, and other
adverse results.

 Warning:

Restarting will cause business
interruption. About 10 minutes are
required to restart an instance.

 Notice
A caution notice indicates warning
information, supplementary
instructions, and other content that the
user must understand.

 Notice:

If the weight is set to 0, the server no
longer receives new requests.

 Note
A note indicates supplemental
instructions, best practices, tips, and
other content.

 Note:

You can use Ctrl + A to select all
files.

> Closing angle brackets are used to
indicate a multi-level menu cascade.

Click Settings> Network> Set
network type.

Bold
Bold formatting is used for buttons ,
menus, page names, and other UI
elements.

Click OK.

Courier font Courier font is used for commands Run the cd /d C:/window  command to
enter the Windows system folder.

Italic Italic formatting is used for parameters
and variables.

bae log list --instanceid

Instance_ID

[] or [a|b]
This format is used for an optional
value, where only one item can be
selected.

ipconfig [-all|-t]

{} or {a|b}
This format is used for a required
value, where only one item can be
selected.

switch {active|stand}
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Mobile Content Delivery Platform (MCDP) provides personalized advertising capabilities within
the App. It supports personalized advertising for target group and helps App operators
accurately reach users in time, to achieve the objectives of customer retention, service
promotion, and business growth. In addition, MCDP allows you to apply multiple materials in
each advertisement delivery. The system performs automatic optimization based on the
advertising effect, to provide you with the optimal advertising traffic. No manual intervention
is required, reducing the operating costs and effectively improving the marketing effect.

Benefits
Saying goodbye to marketing scheduling

MCDP is an all-in-one intelligent marketing management platform. It supports the one-stop
configuration of activity group, marketing resources, and marketing actions, and provides
marketing data dashboards. App operators can complete the marketing process
independently, without relying on R&D personnel, to independently create and execute
activity plans. And the operation is simple and fast, therefore bidding farewell to the long
marketing scheduling.

Flexible customization of the audience

MCDP integrates the user grouping capabilities of the mobile analysis component (MAS),
which can lock on the target group of the activity based on the attributes or behavior of the
client users. It also supports the manual creation of the group.

Supporting high concurrent calls

MCDP supports 1,000 concurrent calls per second. The server has 4 CPUs and 8 GB
memory) to ensure a stable advertisement delivery effect.

Features

The MCDP system framework is shown in the preceding figure. As an all-in-one intelligent
marketing management platform, MCDP integrates the creation, execution, management,
and feedback of activity. The product functions are as follows:

Activity management

Provides activity units – two-level management of activities, to support the launch of
more flexible and complex marketing activities.

Supports the creation of two types of marketing activities: proactive marketing and
interactive marketing.

1.About Mobile Content
Delivery Platform
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Supports adding two kinds of marketing actions, including advertisement delivery and
message push, in one activity at the same time.

Supports completing the delivery configuration of multiple advertisements in one
process, which significantly improves the efficiency of activity configuration.

The fatigue strategy that supports delivery and push can protect the user experience,
and also provides a foundation for the parallel launch of multiple activities.

Supports custom delivery rules to achieve flexible phased delivery.

Group management

You can create target group for activity advertising, or directly call the group of the mobile
analysis component, and deliver ads to group filtered based on user behavior or attributes.

Booth management

You can create and manage a booth in a visualized manner and create booths with
different styles, positions, heights, and content types without client code, reducing
development time and costs. MCDP provides the booth data dashboard to monitor the use
of booth resources in real time, so that you can adjust the allocation of the resources.

Material management

Provides a online material library and supports a variety of material types. The materials of
advertising needed in marketing activities can be obtained directly by calling resources in
the material library, which improves the configuration efficiency of the continuous activity
creation process. Labor efficiency is effectively improved through team collaboration.

Push management

Push management is used to configure push fatigue.

Activity effect analysis

Provides T+1 activity marketing data, and evaluates the activity effects from multi-
dimensions, helping you learn the marketing situation at a glance.

Application scenarios
Proactive marketing

A bank launches a marketing activity for promotion and user acquisition. The theme of the
activity is a discount on each online payment on Wednesday. And the advertisement
undergoes a one-year recurring delivery every Wednesday. Different groups, different
materials delivered.

For the users who have opened an account and have activated the online payment
function: prepare activity A, that is, providing users with an X discount on each online
payment. The activity content are delivered to users through MCDP advertising (banner
advertisements in the middle of the app home page).

For the users who have opened an account and have not activated the online payment
function: prepare activity B, that is, providing users with three coupons for online
payment activation, and offering an X discount on each online payment. The activity
content are delivered to users through MCDP advertising (banner advertisements and
splash advertisements in the middle of the app home page).

Interactive marketing

For users who have logged in the app in the last month, if the users log in for 3 consecutive
days during the activity period, the activity message "Point rewards for active users" will be
pushed to them.
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The following terms are sorted in alphabetical order.

A
Activity

Also known as the marketing activity, it refers to the time and frequency of material display in
the booth, as well as the rules of advertisement delivery, such as the control process of
delivery location, platform, application version, and target group.
Activity unit

Activity unit refer to a collection of a series of marketing activities created for the marketing
purpose. In one activity unit, there can be multiple activities with the same theme.
Advertisement space

The position used to display advertising materials in the booth. One advertisement space can
display one material, and one booth can contain multiple advertisement spaces.
B
Booth

The area on the client page for displaying content (advertising materials).
C
Critical event occurrences

The number of occurrences of the MAS event associated with the activity after users click the
activity advertisements during a certain period of time.
D
Deduplicated reach devices

The sum of the total amount of deduplicated devices that display any advertising materials in
the marketing activity and the number of devices that successfully receives pushes during a
certain period of time.
Deduplicated share devices

The total number of unique devices on which the Share button is clicked on the activity
landing page during a certain period of time. And the implementation depends on the
accuracy of the customer-side tracking.
Device ID

Advertise to the delineated device IDs (utdid). Regardless of whether the user ID is logged on
or not, the delivered advertisements will be displayed, as long as the app is opened on the
delineated device.
Devices with critical event occurrence

The total number of unique devices on which the MAS event associated with the activity
occurs after users click the activity advertisement during a certain period of time.
Display position

The position of the booth on the page, such as top and bottom.
Display style

The display style of the booth on the page, such as banner and bulletin.
Dynamic booth

A booth that is integrated through dynamic configuration. The display process for such a
booth must be controlled through the information issued by the server (console).
E
Event conversion rate

Refers to the proportion of devices on which the MAS event associated with the campaign

2.Terminology

Mobile Content Delivery Platfo
rm User Guide·Terminology

> Document Version: 20250731 8



occurs in responding devices.
F
Fatigue

Refers to the setting of an upper limit for the total reach of a single user/device in an unit of
time.
I
Interactive marketing activity

Targeted marketing and promotion activities triggered by one or more behavior of users in
the future. For example, if active users browse wealth management products for 3
consecutive days during the activity period, targeted advertisements for wealth management
products will be delivered on the application home page.
M
Multi-frame booth

Refers to the booth with more than 1 advertisement space frames.
N
Number of advertisement space frames

Refers to the number of advertisement spaces in a booth, that is, the number of campaign
materials that can be displayed in the booth when the booth is occupied by the campaign.
P
Preset booth

Booths integrated through client configuration. The display positions of such booths must be
fixed by codes on the client.
Proactive marketing activity

Direct marketing and promotion activities for targeted group. For example, send a push
message offering rewards for logon to users who have not logged on in the last 15 days.
R
Reach count

The sum of the number of exposures of an activity advertisement and the number of
successful pushes during a certain period of time.
Response count

The sum of the number of advertisement clicks and the number of push clicks during a
certain period of time.
Response rate

Refers to the proportion of responding devices in reached devices.
Responding devices

The sum of the number of users who click advertisements and the total number of unique
devices on which the pushes are clicked during a certain period of time.
Retention rate

Retention rate is a statistical indicator used to reflect the operation of websites, Internet
applications, or online games. It is the average number of daily active users in the statistical
cycle (week/month) who still launch the App on the Nth day. And N is usually 2, 3, 7, 14, and
30, which correspond to the next-day retention rate, three-day retention rate, weekly
retention rate, half-month retention rate, and monthly retention rate, respectively.
S
Share rate

Refers to the proportion of devices with sharing operations in responding devices.
Share count
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The number of clicks to share the activity on the landing page during a certain period of time.
And the implementation depends on the accuracy of the customer-side tracking.
Single-frame booth

Refers to the booth with one advertisement space frames.
U
User ID

Advertise to the delineated user IDs (userId). When a user logs in to a device by using a
grouped user ID, the delivered ad is displayed to the user. When a user logs in to multiple
devices by using the same user ID, the delivered ad is displayed on all the devices.
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This topic describes how to quickly complete the entire process from integrating the Mobile
Content Delivery Platform (MCDP) component to the client to creating and launching a MCDP
marketing activity.

The complete MCDP workflow is as follows:

This topic describes the creation of an interactive marketing activity as an example.
Meanwhile, this topic explains some concepts and allocation rules of booth resources involved
in marketing activities.

Concepts
Before you start integration and using MCDP, you need to understand some basic concepts
about MCDP:

Activity unit: Refers to a collection of marketing activities created around a marketing
purpose. In one activity unit, there can be multiple activities with the same theme.

Activity: Refers to marketing activity, which means a process of controlling the duration
and frequency for displaying materials in a booth and the advertising rules, for example,
the location, platform, application version, and target groups.

User group: Refers to the target audience of marketing activities in the MCDP.

Booth: Refers to an area on the client page used to display delivered content (advertising
materials). You can use one booth for various activities. There are two types of booths,
including dynamic booth and client preset booth.

Dynamic booth: You can create a booth and complete configurations for all attributes of
the booth in the console.

Client preset booth: You need to preset configurations for some attributes of the booth by
editing codes in the client project, and then create the booth in the console. Enter the
booth ID preset in the client project and complete configurations for other attributes of
the booth.

Advertising space: Refers to the space where an advertising material is displayed in the
booth. A booth includes multiple advertising spaces, but only one material can be displayed
in one advertising space.

Material: Refers to the content displayed in the advertisement, which can be a static
image, GIF, or animation.

Freshness: The freshness is measured by time. The closer to the current date, the higher
the freshness. For activities, the later the online time, the higher the freshness. For
materials, the later the upload time, the higher the freshness.

Fatigue: Refers to the configured upper limit of the total number of times that an activity
reaches a single user or device in unit time.

3.Quick start
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Integrate MCDP to client
The integration operation of MCDP depends on the client. Refer to the corresponding
description about integration to the client for more details.

Android
The operation procedures are as follows (click the text for each step to check the
corresponding description):

1. Complete integration preparations

2. Create an mPaaS application in the console

3. Add the configuration file to the project

4. Select the integration method and baseline

5. Integrate MCDP into project

iOS
The operation procedures are as follows:

1. Create an mPaaS application in the console

2. Select the integration method and baseline

3. Integrate MCDP into project

HTML5 pages
See Integrate MCDP into HTML5 to complete MCDP integration.

Prepare activity resources

Create a user group
Log in the mPaaS console and select the created application. Select Mobile Content
Delivery Platform > Group management in the left navigation bar and click Create
group. Select the type of group, add relevant users, and click Save.

For more information, see the description document Create a group.

Create a booth
Next, you can create a pop-up booth through dynamic configuration.

1. In the left navigation bar, select Mobile Content Delivery Platform  > Resource
management > Booth management, and then click Create a booth.

2. Configure the basic information of the booth, including the booth name, custom ID, the
information of page address, and valid (buffer) time. For the description of each parameter,
see Booth basic information.

3. After you completed the configuration for basic information, you can configure the details
for the booth. For the description of each parameter, see Booth configuration information.

4. After you confirm all the information, you can click Submit to complete the booth creation.

For the creation method of preset booths and splash booths on the startup page, see Create
a booth.

Create a material
You can create materials in advance and directly use the resources in the material library as
advertising materials to simplify the process of creating marketing activities in the future.
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In the left navigation bar, select Mobile Content Delivery Platform  > Resource
management > Material management page and click Create material. Configure the
material information, including the name, type, and the booth type to which the material will
be applied, upload the material, and click Save.

For more information, see Create material.

Create an event
The interactive marketing activity refers to the targeted marketing activity triggered when a
user performs one or more actions. Therefore, before you configure an interactive marketing
activity, you must create an event to record the trigger action in Mobile Analysis Service
(MAS). See Configure an event for more details. You can skip the step of configuring
marketing events for active marketing activities.

You must select mPaaS console > Mobile Analysis Service > Custom analysis >
Custom configuration to create a MAS event (see Configure an event for operation details).
And then you can integrate the MAS component to the client (see Integrate MAS into Android
or Integrate MAS into iOS for operation details) and complete the custom event tracking (see
Event tracking on the Android client or Event tracking on the iOS client for operation details).

Create an activity unit
Create an activity unit to manage marketing activities.

In the left navigation bar, select Mobile Content Delivery Platform  > Activity
management and click Create an activity unit. Enter the unit name and select the
conversion metrics. You can set the conversion metrics as a Mobile Analysis Service (MAS)
event related to the activity. The occurrence of the event means that you complete the
activity conversion target.

For more information, see Create an activity unit.

Create a marketing activity
Create an interactive marketing activity to deliver advertisements or push messages to the
target audience.

After you complete the creation of an activity unit, a dialog box of Select the activity type
will pop up on the page, which means that you are in the activity creation procedure.
Therefore, you can directly create an activity.

The operation procedures are as follows:

1. Configure the basic information of the activity.

2. Configure target groups for the activity. You can select the target group, the group in the
allowlist, or the default full group. Meanwhile, in the selected group, you can choose the
target group which conforms to conditions including the platform, city, and version.

3. Set a marketing activity that triggers a marketing promotion when a user performs this
event. As the following configuration, from September 8 of 2020 to October 8 of 2020, if a
user taps the wealth management entry once, the system will trigger the action to deliver
advertisements or push messages.

4. Set marketing actions, including booth delivery and message push.

Booth delivery: Select the preset booth and materials. You can select the materials in the
material library, or directly upload the local materials. Meanwhile, you can set the fatigue
controlling strategy and the booth display priority for the activity. For the allocation of
booth resources under the priority strategy, see the following booth resource allocation
rules.

Message push: Set the title, text, and validity period of the message you need to push.

Booth resource allocation rules
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If you use materials for multiple activities in the same booth, there will be a competition for
advertising space resources in the booth.

Allocation rules of advertising space resources in the same booth. The rules described
according to priority are as follows:

Activity priority: Depends on the booth display priority, which is the priority of booth
usage for the activity configured manually through the console. That is, activities with
higher priority are displayed first.

Activity online time : When activities with the same priority compete for the same booth,
the sorting logic is the activity freshness. That is, the latest online activities are displayed
first.

Additional rules: The activities on the last day of their validity are displayed first. When
multiple activities have the same priority under the preceding two rules, the activity
materials on the last day of their validity are displayed first. Activities that meet this
condition do not need to follow the rule of "activity online time".

Descriptions about the display of activity materials:

When the number of advertising spaces in the booth is greater than or equal to the number
of materials to be displayed in the booth, all materials are sorted and displayed by
combining activity priority, activity freshness, and material freshness. Take confirming the
display order of advertising materials in a banner advertising space as an example.

When the number of advertising spaces in the booth is less than the number of materials to
be displayed in the booth, all materials are sorted by combining activity priority, activity
freshness, and material freshness. And the first N materials of which the number is equal to
the number of advertising spaces in the current booth are sorted and displaced.

Launch a marketing activity
A created marketing activity does not take effect automatically. You need to manually launch
the marketing activity to activate it.

After the activity takes effect, if a specified user in the previous steps taps the wealth
management entry in the application, the application will display the corresponding
advertisements and push a marketing message to this user when the user enters the
application again.

Perform the following steps:

1. In the activity unit list on the Activity management page, click the name of the activity
unit to enter the activity configuration console of the activity unit.

2. Click Activate in the target activity card to activate it. The status before and after the
launching of the activity is as follows:

View the activity effect
If marketing data exists during the activity delivery period after an activity goes online, MCDP
will perform a statistical analysis of marketing data based on the reported behavior tracking
data. MCDP will also generate a marketing data chart of T + 1 days. In the Operations
column of the activity unit list, you can click Effect and select to view the marketing data of
all activities or one activity in this unit.

When you select to view one activity, you can also view the activity effect of all marketing
channels or one marketing channel under the activity.

Descriptions about each activity data metric are as follows:

Metric Description
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Activity retention Refers to the retention status of the number of exposed devices for
each day in the future 7 days, 15 days, and 30 days.

Activity share count

The number of times that the activity is clicked and shared on the
activity landing page within a certain period of time. The specific
implementation depends on the accuracy of the event tracking on
the client, which requires the activity page to support sharing and
have the corresponding event tracking.

Critical event occurrences
The number of MAS events associated with the activity that occur
after users clicked the activity advertisements within a certain
period of time.

Deduplicated response devices
The sum of the number of users who click advertisements and the
total number of deduplicated devices on which pushes are clicked
within a certain period of time.

Deduplicated reach devices

The sum of the total number of deduplicated devices displaying
any advertising material in a marketing activity and the number of
devices successfully receiving pushes within a certain period of
time.

Deduplicated share devices

The total number of unique devices on which the Share button is
tapped on the activity landing page within a certain period of time.
The specific implementation depends on the accuracy of the event
tracking on the client, which requires the activity page to support
sharing and have the corresponding event tracking.

Devices with critical event
occurrence

The total number of deduplicated devices on which the MAS events
associated with the activity occur after users clicked the activity
advertisements within a certain period of time.

Event conversion rate
The ratio of the number of devices on which the MAS events
associated with the activity occur to the number of responding
devices.

Reach count
The sum of the number of exposures of activity advertisements
and the number of successful pushes within a certain period of
time.

Response count The sum of the number of the clicks of advertisement push within a
certain period of time.

Response rate The ratio of the number of responding devices to the number of
reached devices.
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Share rate The ratio of the number of devices with sharing operations to the
number of reached devices.
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Web browser. The Chrome browser is recommended.

An Android phone running Android 4.3 or later, and the supporting data cable.

Create an Alibaba Cloud account and launch mPaaS products.

Procedures
These steps consist of the following seven parts:

1. Create a native project

2. Create an application on the mPaaS console

3. Access a project in the native AAR mode

4. Initialize mPaaS configuration

5. Configure the app startup page

6. Configure a booth in the middle

7. Verify booth configuration

In this topic, you will create an application on which a toast pops up when you click the text,
and get a signed APK package. This process mainly includes the following four steps:

1. Create a project

2. Compile the project

3. Create a signature file and sign the project

4. Install the app on a mobile phone

If you already have a native Android project and the project has already been signed, redirect
directly to Create an application in the mPaaS console.

Prerequisites
Before starting to create a project, make sure you have installed the mPaaS plug-in.

Create a project
1. Start Android Studio, and click File > New > New Project.

4.6.2. Create a native project
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2. In the Create New Project dialog box that appears, select Empty Activity, and click Next.
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1. In Android Studio, choose Build > Generate Signed Bundle / APK.

2. In the dialog box that appears, select APK, and click Next.
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3. Select Create new.

4. Enter all the required information, and click OK to complete signature creation. You can
obtain the generated signature file in the specified Key store path.
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2. In Android Studio, run the project to install the application on your phone.

3. Open the app and tap BUTTON. The toast “Hello mPaaS!” appears, as shown at the bottom
of the screen. The display of this toast indicates that the app is installed and can function
as expected. At this point, you have successfully installed the application on your phone.

After completing the project creation and generating a signed APK file, go to the mPaaS
console to create an application.

Procedure
1. Log in to mPaaS console.

4.6.3. Create an application in the mPaaS

console
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Activity unit refers to a collection of marketing activities created around a certain marketing
purpose. There can be multiple activities with the same theme under a activity unit. In MCDP,
marketing activities are managed through activity units.

Each activity unit contains the following information:

Activity unit name: The name of the activity unit. Enter it when creating a activity unit.

Activity unit ID: The number of the activity unit. It is automatically assigned by the
system when the activity unit is created.

Validity period: The validity period of a activity unit depends on the start time and end
time of the activities contained in the activity unit. When a activity unit contains multiple
activities, the validity period of the activity unit starts at the earliest start time of the
activities and ends at the latest end time of the activities.

Creator: The creator of the activity unit.

Creation time: The time when the activity unit is created in the system.

Activity status: The independent status of each activity contained in the activity unit.
There are three activity statuses: online, to be online, and offline.

Operations: The operations that can be performed in the activity unit.

When all the activities in the activity unit are to be activated, or there are no activities in
the activity unit, the activity unit can be edited or deleted.

When there are activities in the activity unit that are not to be activated (online or
offline), you can only view the effects of the activity unit.

This topic introduces the procedures to create an activity unit.

Procedures
Log on to the mPaaS console, select the target application, and perform the following steps to
create an activity unit:

1. In the left navigation bar, select Mobile Content Delivery Platform  > Activity
management.

2. Click Create an activity unit, a dialog box will appear.

In the dialog box, configure the activity unit information:

Activity unit name (required): A maximum of 30 characters is allowed and the name
cannot be the same with an existing unit.

Conversion indicator (optional): You can select event registered in Mobile Analysis
Service (MAS). The occurrence of the event means that the activity conversion target is
achieved. If no MAS event is selected, the conversion rate = the number of devices on
which the activity is clicked / the number of devices on which the activity is browsed. For
example, if you set the conversion indicator of a promotion marketing activity unit to
logon event, when logon event occurs on the client, it means that the target of the
activity unit has been achieved.

3. Click OK to save the information.

After the activity unit is created, the Select the activity type dialog box pops up. The

7.Manage activaty
7.1. About activity unit

7.2. Create an activity unit
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activity creation starts and you can create an activity. For more information about the
detailed steps to create an activity, see Create an activity.

This topic guides you to create a marketing activity. The whole process is divided into the
following four steps:

1. Configure basic information

2. Configure user groups

3. Configure marketing events

4. Configure marketing actions

About marketing activity
MCDP supports two types of marketing activities: interactive marketing activity and
active marketing activity. Active marketing supports direct marketing and promotion
activities for the targeted groups, i.e. advertisement delivery. Interactive marketing supports
targeted marketing and promotion activities triggered only when the user performs a certain
behavior or multiple behaviors, and two marketing actions, that is, advertisement delivery
and message push, are supported. You can a marketing activity type as needed.

In an activity, MCDP supports two marketing delivery modes, advertisement delivery and
message push. You can use materials such as text, images, or GIFs to deliver advertisements;
or create a push message, and deliver the advertisements to the target consumers and push
the message as soon as the activity takes effect.

Note

Currently, the interactive marketing function is offline in the public cloud environment.

Prerequisites
Before creating an activity, make sure you have created the materials, booths, targeted
groups, events, and activity units.

Step 1: Configure basic information
1. Log on to the mPaaS console and select the app. In the left-side navigation pane, choose

Mobile Content Delivery Platform  > Activity management.

2. In the list of activity units, click the name of the target activity unit.

3. Click Add an activity and select the type of activity you want to create, i.e. Active
marketing activity or Interactive marketing activity.

4. Configure the basic information of the activity.

The following table describes the Basic information parameters.

Parameter Description

Activity Name
Required field. The name of an activity. You can enter at most 30
characters. The name of an activity in the same unit must be
unique.

7.3. Create an activity
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Activity type

The type of the current activity.

Active marketing supports direct marketing and promotion
activities for targeted groups.

Interactive marketing supports marketing and promotion
activities for target users triggered when they perform one or
more specific behaviors.

Validity period

Required field. The duration of an activity. You need to select the
start time and end time, which can be accurate to seconds.

Choose the date and time of the start and end time. The
default value is the current time.

In the time select box, select the start date and end date first,
then click Select time and select the exact time by scrolling
the bar.

You cannot select a time earlier than the current date.

Activity cycle

The rule for periodically launching an activity. For example,
launch an activity on a specific date. The options are described as
follows:

Daily: Launch an activity every day within the validity period
of the activity.

Weekly: Select the days in a week for launching an activity.
You can select multiple consecutive or non-consecutive days in
a week. For example, if you select Monday, Wednesday, and
Thursday, the activity will only be launched on every Monday,
Wednesday, and Thursday within the validity period of the
activity.

Monthly: Select the date for launching an activity. You can
select multiple consecutive or non-consecutive days. For
example, if you select 1st, 16th, and 17th, the activity will be
launched only on the 1st, 16th, and 17th of each month within
the validity period of the activity.
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Conversion indicator

You can select event registered in Mobile Analysis Service (MAS).
The occurrence of the event means that the activity conversion
target is achieved. If no MAS event is selected, the conversion
rate = the number of devices on which the activity is clicked / the
number of devices on which the activity is browsed.

The conversion indicator of an activity and of the unit to which
the activity belongs can be different. The conversion indicator
of each activity within a unit differs depending on the activity
goal. For example, the goal of activity 1 is the occurrence of
logon events, the goal of activity 2 is the occurrence of click
events, and the goal of the activity unit is the occurrence of
payment events. When viewing activity results, you can view
conversion rate statistics of each activity and the activity unit
based on the goals.

Before associating an activity with MAS events, you must first
create MAS events on the mPaaS Console > Mobile Analysis
Service > Custom analysis > Custom configuration page
(see Configure events for instructions). Then you need to
connect the MAS component to the client (see Access Android
or Access iOS for instructions) and customize tracking points
(see Tracking points on Android Client or Tracking points on iOS
Client for instructions).

Activity description The description of an activity. You can enter at most 100
characters.

5. After you configure basic information, click Next.

Step 2: Configure user groups
On the User groups page, configure the target user group of an activity. MCDP supports two
types of groups: Target group and Whitelist group. The following table describes the user
group parameters.

Parameter Description

Group

The user groups created in the Group management menu is
directly called. You can select either Target group or Whitelist
group.

When no user group is added, All groups (including the MAS
group and MCDP group) are added by default.

If you select both the target group and whitelist group, the union
of the two types of the group will be applied.

Platform Required field. The platform for launching an activity. You can
select Android, iOS, or both.

City The city where an activity is launched. If this parameter is not
configured, all cities are selected by default.
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When you hover over a selected group in a group select box, the delete icon appears.
You can click that icon to delete the selected group.

5. (Optional) Click the + OR button, and follow the preceding procedure to add one group or
the union of multiple groups.

Each group select box is joined by the OR logic. That means, when multiple group select
boxes are added, the union of all selected groups is used.

If there are two or more group select boxes, you can click the delete icon in the upper-
right corner to delete the corresponding select box.

Add a whitelist group
1. Select Whitelist group as the type of the group to be added.

2. In the group select box that appears on the page, click + Add.

3. On the Select whitelists panel on the right, select the group that has already been
created. You can also click the Create MCDP group button in the upper-right corner to
add a new group. For more information, see Create a group.

Note

Whitelist group can only be a MCDP group.

4. Select the target whitelist from the list. You can select multiple whitelist groups. After you
finish, click OK.

If you add multiple groups in a group select box, the union of these groups is used as the
whitelisted group of an activity.

When target group and whitelist group are added at the same time, the union of all these
groups is used as the group of an activity.

After you finish configuring groups, click Next to configure a marketing event.

Step 3: Configure marketing events

Note

No marketing events are required for active marketing activity.

On the Marketing event page, add a marketing event (preset MAS event) that triggers
marketing actions.

Marketing events are required for creating interactive activities only. An interactive activity
requires its marketing actions (booth placement or message push) to be triggered when a
marketing event occurs for a user group of the activity. Therefore, you must configure a
marketing event that triggers marketing actions.

Perform the following steps:

1. In the time duration select box, select a time period. You can only select a time period
within the validity period of an activity.

2. Select a MAS event you created in advance from the select box after executed.

3. Select the condition for the MAS event to trigger marketing actions. You can select Greater
than, Equal to, or Less than.

4. Select the threshold for the MAS event to trigger marketing actions. That is, the number of
times a MAS event occurs.

5. Click + Filter criteria to add a filter condition for the MAS event to trigger marketing
actions.

Mobile Content Delivery Platfo
rm User Guide·Manage activaty

> Document Version: 20250731 64



i. Select the MAS event attribute for filtering from the Attribute drop-down list.

ii. Select the condition to determine whether a filter condition is valid. You can select equal
to, not equal to, include or exclude.

iii. Select the value of the filter condition attribute.

Note

You can add multiple filter conditions by using OR and AND logical operators. AND At
most three filter conditions can be added under an OR or AND logic.

6. Click Next.

Step 4: Configure marketing actions
MCDP provides two types of marketing actions: booth delivery and message push. In
active marketing activities, you can use the booth delivery marketing action. In interactive
marketing activities, you can use the booth delivery, message push, or both types of
marketing actions.

The following describes how to configure the two types of marketing actions. After you finish
configuring marketing actions and submit them, a marketing activity is successfully created.

Booth delivery
You can deliver the ads to multiple booths for a single activity. Complete the following
operations to add a booth:

1. In the booth select area, click + Add a booth.

2. In the Select a booth panel on the right, select the booth you want to add and click OK.

Note

The list in the panel displays booths that are already created. Through the search box
above the list, you can search for the target booth by the booth type, booth material
type, and booth name/ID. You can instantly create a booth by clicking the Create a
booth button. For details, see Create a booth.

3. The edit card of the selected booth is displayed on the page. Click +Add material to add
materials (the advertising materials to deliver in the booth for an activity). Up to three sets
of advertising materials can be added. The right side of the edit card provides a real-time
preview of the booth, which refreshs in real time according to the added materials.

Note

When the activity material is an HTML5 material, the configured activity landing page
cannot be redirected to.

You can add multiple materials for a booth. As the material type supported by different
types of booths varies, the types of materials that are finally added to the activity also vary.
For more information, see About booths.

4. Configure a fatigue control rule. Configure a fatigue control rule for materials displayed in
the booth. Click Add a rule to add, multiple rules are supported. A booth contains one or
more advertising spaces. And a single advertising space can display an activity material.
For an activity that call booth resources, its materials can be displayed alternately in a
booth according to fatigue rules.
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The fatigue rule applies to all materials in a certain booth called by the current activity.
That is, the two materials in the red box can be repeatedly displayed to the same user
twice in a day. After the two materials have been all browsed two times in the booth by the
same user, they will no longer be displayed when the booth is exposed to the user again on
the same day.

The following table describes the fatigue rules supported by MCDP.

Fatigue Description Supported booth types

Display

Always display

A material is always
displayed within the
validity period of a
activity.

All booth types

Disappear after certain
times in a day

A material is no longer
displayed after it was
displayed for a certain
number of times within a
day. The number of
display times can be
customized.

Splash Bulletin

Disappear after certain
times

A material is not
displayed after it was
displayed for a certain
number of times. The
number of display times
can be customized. Once:
An advertising material is
displayed in a booth when
an app redirects to the
page where the booth is
located.

Splash Pop-up List Banner
(multiple frames) Float
Bulletin

Click

Disappear after certain
times

The material is not
displayed after it was
clicked for a certain
number of times. The
number of clicks can be
customized.

Splash Pop-up List Banner
(multiple frames) Float
Bulletin

Disappear after certain
times in a day

The material is not
displayed after it was
clicked for a certain
number of times within a
day. If the second day is
still within the validity
period of a activity, this
material can still be
displayed. The number of
clicks can be customized.

Pop-up List Banner
(multiple frames) Float
Bulletin
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Disappear after
redirection

A material disappears
and is not displayed after
a user clicks it and is
redirected to a specified
Android, iOS, or HTML5
page of the booth.

Pop-up List Banner
(multiple frames) Float
Bulletin

Close

Disappear after certain
times

A material is not
displayed after it was
closed for a certain
number of times. The
number of closing times
can be customized.

Pop-up Bulletin Banner
(single frame)

Disappear after certain
times in a day

A material is not
displayed after it was
closed for a certain
number of times within a
day. If the second day is
still within the validity
period of a activity, this
material can still be
displayed. The number of
closing times can be
customized.

Pop-up Bulletin Banner
(single frame)

Disappear immediately

A material disappears
immediately and is not
displayed after it was
closed.

Pop-up Bulletin Banner
(single frame)

Note:

The Display - Always display rule cannot be used with other rules. Otherwise, the rule will
become invalid.

If you add a Click - Disappear after certain times  or Click - Disappear after certain times
in a day rule, the number of clicks on a material is still be recorded even if no URL is configured
for redirection of the material.

5. Configure Booth display priority.

Allocation rules of advertising space resources in the same booth. The following are the
rules described according to priority:

Activity priority: Depends on the booth display priority, which is the priority of booth
usage for the activity configured manually through the console. That is, activities with
higher priority are displayed first.

Activity online time : When activities with the same priority compete for the same
booth, the sorting logic is the activity freshness. That is, the latest online activities are
displayed first.

Additional rules: The activities on the last day of their validity are displayed first.
When multiple activities have the same priority under the preceding two rules, the
activity materials on the last day of their validity are displayed first. Activities that
meet this condition do not need to follow the “activity online time” rule.

Descriptions about the display of activity materials:
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When the number of advertising spaces in the booth is greater than or equal to the
number of materials to be displayed in the booth, all materials are sorted and displayed
by combining activity priority, activity freshness, and material freshness.

When the number of advertising spaces in the booth is less than the number of
materials to be displayed in the booth, all materials are sorted by combining activity
priority, activity freshness, and material freshness. And the first N materials of which
the number is equal to the number of advertising spaces in the current booth are
sorted and displaced.

For example, at present, there is a booth containing a three-frame banner advertising
space, which is called by Activity A, Activity B, Activity C, and Activity D at the same time,
and these activities need to show the advertisement to the same user. Each activity has
two materials for display. The priority of Activity A and Activity B is set to high, the
priority of Activity C is set to medium, and the priority of Activity D is set to low. That is,
the four materials of Activities A and B currently have priority to be displayed. Also,
Activity A goes online earlier than Activity B, and Activity A goes offline one day earlier
than Activity B. Then, when Activity A is online and not on the last day of its validity, the
three-frame advertising space will be allocated to Material 2 and Material 1 of Activity B,
and Material 2 of Activity A in turn. When Activity A is on the last day of its validity, the
three-frame advertising space will be allocated to Material 2 and Material 1 of Activity A,
and Material 2 of Activity B in turn.

In this example, the fatigue rule hasn’t taken into account. Combined with the fatigue
rule that is observed for each material, the materials of Activity C and Activity D also
have the opportunity to be exposed to the same user, which means that the current
booth can be used more effectively.

6. (Optional) Click the + Add Booth button again and refer to the preceding steps to add a
new booth. Then, you can upload one or more sets of advertising ideas.

Message push
Only interactive marketing activities support the message push function, and only one
message push can be added for an interactive marketing activity.

Note

To use message push function, the Mobile Push Service component is required for the
client. Therefore, you need to initialize the push SDK and bind the user ID and the token
before using the function.

Complete the following operations to add a message push:

1. In the Push message area, click the + Add push button. Then, an edit card of
Information Push Content will pop up on the page.

2. Click the + Add material button to add materials pushed by the activity. Up to three sets
of push materials can be added. A message preview is provided on the right side of the
Push content card, which refreshs in real time according to the added materials. In a
message push, you can add multiple materials. For details on the configuration information
for each material, see the following table.

Parameter Description

Push title The title of the message. A maximum of 30 characters is allowed.
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Push text The content of the message. A maximum of 100 characters is
allowed.

Redirection URL

The redirected link associated with the material. When a user
clicks the push text on the client, the user will be immediately
redirected to the page that the URL links to. Redirections to online
pages and app pages are supported. For different types of pages,
you need to configure different information:

Online page: Enter the URL of the target page.

App page: Enter the schema of the target page and perform
relevant configurations on the client. For more information, see
Access to the client (Access to Android devices, Access to iOS
devices, Access to HTML5).

3. Configure Message validity period and No push time period . The following table shows
the parameter descriptions.

Parameter Description

Message validity period

Configure the validity of message push, with a minimum of three
minutes and a maximum of 72 hours. If the device is offline or the
user logs off, the message push will fail. Within the message
validity, after the device goes online or the user logs on again,
the system will push the message again to ensure the delivery
rate.

Push Mode

The default mode is Push Now and cannot be modified. After the
activity takes effect and goes online, once the marketing event
triggered by the user hits the activity, the system will
immediately push the material (message) of the activity.

No push time period
Configure the time period that a push does not work. During the
set period, no matter whether the current activity is hit or not, the
system will not push the material to avoid disturbing the user.

4. After you confirm that the information is correct, click Submit.

The activity configuration page of an activity unit shows information about all the activities
contained in the unit, and you can search for a target activity and view, edit or delete an
activity.

Search for activities
You can search for a target activity in the activity list by activity status, activity type, and
activity name/ID keyword. The procedure is as follows:

1. In the search box at the upper-right of the activity list, select the activity status, activity
type, or enter the activity name or ID as the keyword.

2. Click Search. Then the system will filter out the activities that meet all the criteria and
display the corresponding activity cards.

7.4. Manage activities
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View the activity list
In the activity unit list on the Activity management page, click the name of the activity unit
to enter the activity configuration page of the activity unit.

Various activity cards are displayed on the activity list, as shown in the preceding figure. The
activity cards are sorted in descending order of the creation time, and the activity that was
created the latest is displayed in the front. Each activity card shows the following information:

Activity name

Marketing type

Start time

End time

Activity status

There are three types of activity status: To be online, Online, and Offline.

The status descriptions are as follows:

To be online: Indicates that the activity has not been taken online. The following two
statuses are included:

To be online (Not expired): The activity has not been taken online since creation and the
activity has not expired.

To be online (Expired): The activity has not been taken online since creation, but the
activity has expired.

Activities to be online can be edited, deleted, and taken online. After an activity is
deleted, the activity data will still be retained in the system for statistical analysis of the
effectiveness of the activity.

Online: Indicates the activity is online. The following two statuses are included:

Online (Not started): The activity is online, but the activity has not started (before the
activity start time).

Online (Started): The activity has been online, and the activity has started.

According to whether the activity has started or not, the online activities can be divided
into online (not started) and online (started). Online activities can be taken offline.

Offline: Indicates the activity has gone offline. The following two statuses are included:

Offline (Not expired): The activity has gone offline, and the activity has not expired.
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Offline (Expired): The activity has gone offline, and the activity has expired.

According to whether the activity has launched or not, the offline activities can be divided
into offline (not expired) and online (expired). Offline activities cannot be taken online,
regardless of whether they have expired or not.

View activity details
In the activity list, each activity card displays part of the activity information. You can view
the full information in the activity details page.

Click View in the target activity card to view the details of the activity.

Edit an activity
You can edit the activity information. The procedure is as follows:

Note

Activities in To be online status can be edited.

1. Click Edit in the target activity card.

2. To modify the activity information, see Create an activity for instructions on the procedure
and parameters.

Take an activity online/offline

Take an activity online
A created activity does not take effect automatically, and you need to manually take it online.
Click Online in the target activity card to activate it.

Note

Activities in To be online status can be taken online.

Activities not expired: In the pop-up window, click OK.

Activities expired: In the pop-up window, click OK to enter the Modify activity page,
modify the validity period of the activity, and take the activity online.

Note

For expired activities, you need to change the validity period of the activities so that
the activities are within the validity period and then take the activities online.

Take an activity offline
For the activity that are online within the validity period, you can manually take it offline.
Click Offline in the target activity card to deactivate it.

Note

Activities in Online status can be taken online. The system will automatically deactivate
the online activities when the activity end time arrives.

Delete an activity
You can delete an activity. The procedure is as follows:
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Note

Activities in To be online status can be deleted. After an activity is deleted, the activity
data will still be retained in the system for statistical analysis of the effectiveness of the
activity.

1. Click … in the target activity card. In the pop-up window, select Delete.

2. In the pop-up window, click OK.

The management operations of an activity unit include searching, editing, and deleting the
activity unit, as well as viewing the activity effect under the activity unit.

Search for an activity unit
You can search for the target activity unit in the list according to the name or the ID keyword
of the activity unit. The procedure is as follows:

1. Enter the name or the ID of the activity unit in the search box on the top right of the list.

2. Click the search icon, and the result will display in the list.

Edit an activity unit

Note

When there are online activities in the activity unit, the activity unit cannot be edited, and
no Edit operation entry exists in the corresponding Operation column.

You can edit the information of an activity unit, including the name of the activity unit and the
conversion indicator. The operation method is as follows:

1. In the list, click Edit of the Operation column corresponding to the target activity unit.

2. In the pop-up dialog box, modify the information of the activity unit. For more information
about the parameter descriptions, see Create an activity unit .

3. Click the Confirm button to confirm the modification.

Delete an activity unit

Note

When there are online activities in the activity unit, the activity unit cannot be deleted,
and no Delete operation entry exists in the corresponding Operation column.

The operation method of deleting an activity unit is as follows:

1. In the list, click Delete of the Operation column corresponding to the target activity unit.

2. In the pop-up dialog box, click Confirm to confirm the deletion.

7.5. Manage activity units
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View the activity effect
In the list of activity units, click Effect of the Operation column corresponding to the target
activity unit. And then you can view the activity effect of the activity unit from multiple
dimensions. You can view the activity effect of all activitys or an activity in an activity unit by
selecting activitys. When you select and view an activity, you can also view the activity effect
of all marketing channels or a marketing channel under the activity.

The information of the activity effect displayed on the activity effect dashboard is divided into
Activity overview and Activity retention. The following is a description of the statistical
indicators displayed in each module.

Activity overview
Activity Overview provides information on data overview, activity effect conversion, and
activity effect.

Data overview: The following indicator data all provide day-over-day information. That is
the ratio of the change in the data of the currently selected date to the data of the previous
day.

Reach count: The sum of the number of exposures of activity advertisements and the
number of successful pushes within a certain period of time.

Deduplicated reach devices: The sum of the total number of unique devices of any
advertising material in a marketing activity and the number of devices successfully
receiving pushes within a certain period of time.

Response count: The sum of the number of advertisement taps and the number of push
taps within a certain period of time.

Deduplicated response devices: The sum of the number of users who tap
advertisements and the total number of unique devices on which pushes are tapped
within a certain period of time.

Activity share count: The number of times that the activity is tapped and shared on the
activity landing page within a certain period of time. The specific implementation
depends on the accuracy of the event tracking on the client, which requires the activity
page to support sharing and have the corresponding event tracking.

Deduplicated share devices: The total number of unique devices on which the Share
button is tapped on the activity landing page within a certain period of time. The specific
implementation depends on the accuracy of the event tracking on the client, which
requires the activity page to support sharing and have the corresponding event tracking.

Critical event occurrences: The number of MAS events associated with the activity
that occur after users tap the activity advertisements within a certain period of time.

Devices with critical event occurrence : The total number of unique devices on which
the MAS events associated with the activity occur after users tap the activity
advertisements within a certain period of time.

Activity effect conversion: The following indicator data can be viewed from both PV and
UV dimensions.

Response rate: The ratio of the number of responding devices to the number of reached
devices.

Share rate: The ratio of the number of devices with sharing operations to the number of
reached devices.

Event conversion rate: The ratio of the number of devices on which the MAS events
associated with the activity occur to the number of responding devices.

Activity effect: Trends in reach, responses, shares, and critical events after the activity
goes online, which can be viewed from both PV and UV dimensions.
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Activity retention
Activity retention provides the retention information of activity users after the activity is
delivered. MCDP allows you to view daily, 15-day, and 30-day retention data within one week
after delivery. By default, the activity retention date displays the total days before the activity
ends, up to 30 days.
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After submission, the page jumps to Group management page automatically, and you
can view the added group information on this page. For more information, refer to Manage
groups.

The group list shows all the successfully created groups. You can search for the target group,
view and edit the group information, export user/device IDs in the group , or delete the group
directly.

View the group list
Log in to the mPaaS console, select the target application, click Mobile Content Delivery
Platform> Group management in the left navigation bar, and navigate to the Group
management page to view the group list.

The group information displayed in the list includes:

Group name: The name of the group.

Group ID: It refers to the ID automatically generated after the group is successfully
created. The group ID uniquely identifies a group.

Users/Devices: The number of user IDs or device IDs contained in the group.

Group type: It can be divided into two types: User ID or Device ID. For the advertising
effects of people in different types, please refer to Create a group.

Creator: Create an account for the corresponding group.

Creation time: The creation time of the group, accurate to the second.

Update time: The update time of the group, accurate to the second. Updated refers to edit
or delete the group ID. If there is no update for the group, the update time is displayed as
the creation time.

Status: Group status can be Ready or Uploading. The meaning of each status is as
follows:

Uploading: Indicates that the user/device information of the group is being uploaded.

Ready: It means that the user/device ID input has been done. Only groups in this status
can be called by marketing activities.

Operation: Through the Operation column, the operations of Edit group, Export
user/device ID, and Delete group can be realized.

Search group
You can search for groups based on group type, keywords of group name or ID. The
procedure is as follows:

Group type: You can choose All group types, User ID or Device ID .

Keywords of group name/ID: Input the Group name or the keywords of Group ID, and
click the Search button.

The above search conditions can be used in combination. The system will search the group
list according to the selected type and keywords, and display the group information that
meets all the selected conditions in the list.

View group details
You can view the user IDs or device IDs contained in the group, and delete the target ID. The
procedure is as follows:

1. In the group list, click the group name of the target group to enter the Group details page
of that group.

8.3. Manage groups
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Valid (cache) period : Required. Refers to the retention time of the cache after the booth
advertisements are loaded once. The time should be set in consideration of the usage of
download traffic and user experience. The time range that can be set ranges from 00:00:00
to 71:59:59.

Booth configuration information
Booths can be configured for booth type, booth material type, booth position, style, booth
height, booth width, and the number of advertisement spaces.

Booth type: The MCDP supports seven booth types: splash, popup, bulletin, banner, list,
float, and custom booth.

Booth material type: Required. Refers to the types of materials supported by the booth.
Some booths can be adjusted.

Booth position: Required. Refers to the position of the booth on the page, including the
top floating layer of the page, the top of the page, the bottom of the page, the head of the
list, the bottom of the list, the top left of the screen, the top right of the screen, the middle
left of the screen, the middle right of the screen, the bottom left of the screen, and the
bottom right of the screen. Some booths can be adjusted.

Note

Different booth types can be configured with different positions. For details, see the
following booth configuration information sheet.

Top float Top of page Bottom of page List head
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The booth is located
at the top of the page,
floating above the
page layout, and does
not move down the
original layout. It is a
fixed position relative
to the screen, the
width of the booth is
the same as the width
of the page.

The booth is located
at the top of the page
and moves down the
original layout. It is a
fixed position relative
to the page, the width
of the booth is the
same as the width of
the page.

The booth is located
at the bottom of the
page and moves up
the original page
layout. It is a fixed
position relative to the
page, the width of the
booth is the same as
the width of the page.

Located at the top of
the list (above the
first advertisement
space), and moves
down the original list
layout to the bottom.
It is a fixed position
relative to the list, the
width of booth is the
same as the list width.

List bottom Upper left of screen Middle left of
screen

Bottom left of
screen
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Located at the bottom
of the list (below the
last advertisement
space), and moves up
the original list layout
to the top. It is a fixed
position relative to the
list, the width of the
booth is the same as
the width of the list.

Only for float booth.
Located at the top left
of the screen, floating
above the page
layout, does not affect
the original page
layout, and is a fixed
position relative to the
screen.

Only for float booth. It
is located in the
center of the left side
of the screen, floating
above the page
layout, does not affect
the original page
layout, and is a fixed
position relative to the
screen.

Only for float booth.
Located at the bottom
left of the screen,
floating above the
page layout, does not
affect the original
page layout, and is a
fixed position relative
to the screen.

Upper right of
screen

Middle right of
screen

Bottom right of
screen

Located at the top
right of the screen,
floating above the
page layout, does not
affect the original
page layout, and is a
fixed position relative
to the screen.

Only for float booth.
Located at the middle
right of the screen,
floating above the
page layout, does not
affect the original
page layout, and is a
fixed position relative
to the screen.

Only for float booth.
Located at the bottom
right of the screen,
floating above the
page layout, does not
affect the original
page layout, and is a
fixed position relative
to the screen.
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Style: Required. That is, the appearance and style of the booth, including background
color, foreground color, text color, and control color. Some booths can be adjusted.

Background color: The background color of the booth, the value is #F8F8F8 by default.

Foreground color: The foreground color of the booth. The foreground color of the booth
is the background color that appears when the booth is clicked and the value is #E7E7E5
by default. When the booth is clicked, if there is a redirection address for the materials in
the booth, the foreground color is rendered. Otherwise, the background color is rendered.
For the configuration of the redirection address, see Creating an activity > Adding
advertising.

Text color: The color of the text in the booth, the value is #FF0000 by default.

Control color: The color of the control (small horn) in the booth, the value is #1A1311
by default.

Booth height: Required. The height of the booth on the application page in px. Some
booths can be adjusted.

Booth width: Required. The width of the booth on the application page in px. Some booths
can be adjusted.

Advertising spaces: Required. Booths of banner and list type support multiple frames,
and the number of advertisement spaces is the number of frames in the booth. Some
booths can be adjusted.
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Display duration of each message : This configuration is associated with the number of
advertisement spaces. The carousel time of single information is not configurable when the
number of advertisement spaces is 1. And when the number of advertisement spaces is not
1, the carousel time of single information can be configured as an integer from 1 to 10.

Spla
sh

Pop
-up

Bulletin Banner List Float Cus
tom

Booth Type √ √ √ √ √ √ √

Booth
material
type

√ √ x √ √ √ x

Booth
position

Def
ault

Def
ault
posi
tion

Top float Top float Top float Upper left
of screen

x

Top of page Top of page Top of page Upper right
of screen

Bottom of
page

Bottom of
page

Bottom of
page

Middle left
of screen

List head

(Only
available for
Native
page)

List head

(Only
available for
Native
page)

List head

(Only
available for
Native
page)

Middle right
of screen

List bottom

(Only
available for
Native
page)

List bottom

(Only
available for
Native
page)

List bottom

(Only
available for
Native
page)

Bottom left
of screen

- - -
Bottom
right of
screen

Style x x √ x x x √

Booth
height

x √ √ √ √ √ x

Booth width x √ x x x √ x
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Advertising
spaces

1 1 1 1-10 1-10 1 1

Display
duration of
each
message

x x x 1-10s 1-10s x x

Note: “√” means this element is supported and must be configured; “x” means this element is not
supported; "-" means no content.

Supported booth materials
The types of booth materials supported by MCDP are listed in the following table:

Text: Plain text is displayed.

Static image: Static images in PNG, JPG, and JPEG formats are displayed.

GIF: GIFs are displayed.

Lottie animation: Lottie animations are displayed.

HTML5 page: Online HTML5 pages are displayed.

The types of booth materials supported vary by booth type, as detailed in the following table.

Splash Pop-up Bulletin Banner List Float

Static
image

√ √ x √ √ √

GIF √ √ x √ √ √

Lottie
animatio
n

√ √ x √ √ √

HTML5
page

x √ x √ √ x

Text x x √ x x x

Note

"√" means supported; "x" means not supported.

Booth configuration modes
MCDP provides two booth configuration modes: dynamic configuration and client preset.
You can choose one as needed.
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1. On the left navigation bar, enter Mobile Content Delivery Platform  > Resource
management >

Booth management page, click Create a booth, and enter Basic information page.

2. Enter the booth name, select Splash booth ID, and then set the valid (cache) time.

Note

If a splash booth has been created in the current app, the Splash booth ID tab will be
unavailable.

3. Click Next to enter Configuration details page, and select the type of material and the
amount of advertisement space. For the description of each parameter, see Booth
configuration information.

4. After confirming all the information, click Submit.

Important

The splash booth provides only one advertising space.

After completing the booth creation, you can view the information of the booth you have
just created in the booth list, edit and delete the booth. For operation details, see Booth
management > Booth list.

You can view all the booths, booth details, and the application of the booths in the current
App, modify and delete the booths.

Booth list
Information about all created booths is displayed in the Booth list. You can search for the
target booth, view and modify the booth information.

Booths in the booth list are sorted in descending order by Update time. The information
displayed in the list includes:

Booth name

Booth ID

Type

Material type

Creation time

Update time: Refers to the modification of booth information or the change of booth
status.

Status: The application status of the booth, including Not in use, In use, and To be used
(The “to be used” status may occur when the activity has not yet been activated or has
been deactivated). The three statuses are defined as follows:

Not in use: Indicates that the booth is not called by any activity at present. In this
status, the booth can be edited and deleted.

In use: Indicates that the booth is being called by an activity and the activity has been
activated or not yet been activated. For the description of the activity status, see View
activity list. In this status, the booth cannot be edited or deleted.

9.1.3. Manage booths
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To be used: Indicates that the booth was called by an activity, but the activity has gone
offline. In this status, the booth can be edited but not deleted.

Note

When the activity launches and has been activated, the associated booth resources
are called to display the advertising materials of the activity. For how to associate
booths in an activity, see Create an activity > Add a booth for delivery.

Operation: With the Operation column, you can view booth details, edit booths, and
delete booths.

Search for booths
You can search for the target booth in the booth list according to the type, material type,
name, or ID keyword of the booth. The procedures are as follows:

1. In the search box at the upper-right of the list, select booth type, booth material type, or
enter the booth name/ID keyword.

2. Click Search to search for all the eligible booths in the list.

View booth details
The booth list provides part of the information about the booths. For more information, please
go to the Booth details page to view. The procedure is as follows:

In the booth list, click Details in the Operation column of the target booth and enter the
Booth details page to view the details of the booth.

The information displayed on the Booth details page consists of two categories: Basic
information and Booth information.

Basic information includes:

Booth name

Booth ID: Includes booth ID and ID type, where Custom means the ID is a Custom ID;
Client preset means the ID is a Client Preset ID.

Booth page address: This information is only available for dynamic booths. To obtain the
page address information for preset booths, please contact the App developer.

Booth information includes:

Booth type

Booth material type

Booth position: When it is a preset booth, if the booth position has been specified in the
client configuration, the information configured on the client shall prevail and you need to
contact the App developer to get the actual position of the booth.

Amount of advertisement spaces

Booth preview

Others: Different types of booths have different booth properties and the different booth
information is displayed on the page. For example, bulletin booths have the Style
property while banner booths have the Carousel time of a single message  property.

Edit a booth
You can edit the booth information. The procedures are as follows:
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Note

Booths in In use status cannot be edited.

1. In the booth list, click Edit in the Operation column of the target booth to enter the
Modify booth page.

2. To modify booth information, please refer to About the booth for parameter descriptions.

Booth ID type and booth ID cannot be modified.

If the booth type is modified, the advertising spaces will automatically be changed to 1 and
you need to reconfigure the amount of advertisement spaces.

Delete a booth
You can delete the booth in the booth list. The procedures are as follows:

Note

Booths in In use and To be used status cannot be deleted.

1. In the booth list, click Delete in the Operation column of the target booth.

2. In the pop-up window, click OK.

Booth application overview
Click Booth App overview to enter the Booth App overview page. This page displays the
application of the booth, i.e., information about the activities calling the booth.

The Booth App overview page is divided into the following three areas:

Search area: Provides search criteria for you to search for booths.

Booth list: Displays the names of all created booths. Click the booth name to select the
booth. The “In use” label in the upper left corner of the booth name indicates that the booth
is associated with a activity and the associated activity has not gone offline.

App overview: Displays basic information about the selected booth, as well as the activities
associated with the booth on the currently selected date.

Search for booths
Booth overview In the search area at the top of the page, three search conditions are
provided as follows for you to search for the target booth:

Time: Select the time interval to filter the booths called by the activity during the selected
time interval. The current date is selected by default, and the time is from 00:00:00 to
23:59:59.

Activity unit: Select the activity unit to filter the booths called by the selected activity
unit. You can select one of the created activity units/all activity units.

Booth: Enter the booth name or booth ID keyword to filter the booths whose names or IDs
contain the keyword.

The preceding search criteria can be used in combination. In the Booth list, the background
color of the booths that match the search criteria is blue, as shown in the following image.

View booth application overview
The procedures are as follows:

1. Click the booth name in the Booth list and select the target booth.
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When a Complete notification appears on the page, the notification indicates that you
complete the creation of materials. In the Material list, you can view information about
the material you just created.

All added materials are displayed on the Material management page. You can search for
the target material, modify or download the material.

Log in to the mPaaS console, select the target app, and enter the enter the Mobile Content
Delivery Platform > Material management page from the navigation pane .

The materials are displayed in descending order by the creation time. Each piece of material
shows the following information:

Material name

Material ID: A unique ID used to identify the material. Generated automatically by the
system after the material is added.

Thumbnail : Material thumbnail image. You can move your mouse cursor over the image
to preview the material.

Material type

Booth type

Creator: the account of the user who added the material.

Creation time: The time when the material was created.

Update time: The latest time that the material was edited.

Operation: Offers the options of editing or downloading material.

Search for a material
You can filter the materials by booth type and material type, and search for a material by
material name or material ID. The procedure is as follows:

1. In the Material management page, enter the keyword in the search box in the upper
right of the page. You can also filter the materials by booth type and material type first.

2. Click the Search button ( ). The materials whose Material name or Material ID

contains the keyword are displayed on the page.

Edit a material
You can modify the material information. The procedure is as follows:

1. In the Material management page, click the Edit button of the target material.

2. Modify the material information. For details about the procedure and parameters, see
Create a material.

Download a material
In the Material management page, click the Download button of the target material.

You can use Push management to configure the fatigue of push requirements for global
marketing activities in the App.

9.2.2. Manage materials

9.3. Push management
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The push fatigue refers to the upper limit of the total number of pushes to a single user or
device in unit time. When the total number of pushes to a single user reaches the configured
upper limit in unit time, the application will stop the push to this user or device. When
entering the next unit time, the application will resume the push.

Note If a message has not been pushed in the previous unit time and exceeds the
required validity period for unpushed messages after entering the next unit time, the
message will not be pushed.

Procedures
Log on to the mPaaS console, select the target application, and perform the following steps to
manage the push:

1. In the left navigation bar, select Mobile Content Delivery Platform  > Resource
management > Push management.

2. Click the Edit button in the upper-right corner of the page to enter the edit mode.

3. Configure Push fatigue control.

i. Click Unit time (Single user)  to pull down the list, and then select the unit time. You
can set the unit time as hour, day, or week.

ii. Click Total pushes (Single user) to pull down the list, and then select the upper limit of
the total number of pushes in unit time. You can select an integer from 1 to 10.

4. Click the Save button to save the configuration.
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